
As the way we communicate to our supporters, volunteers and even each other  
becomes increasingly digitized, it’s especially important for 
nonprofit professionals to look at how to effectively engage 
and inspire supporters in a rapidly changing online landscape. 
 
For some useful insight on how we can better navigate the digi-
tal world, I looked at the 2013 Internet Trends report from The 
Wall Street Journal’s D: All Things Digital conference last 
month. Here are a few key points for nonprofits: 
 
Mobile usage continues to explode. 
If you’re wondering whether mobile is important for your 
cause, consider this: there are now 1.5B smartphone  
subscribers. Smartphone users, on average, reach for their 
devices around 150 times per day. 
 
Takeaway: It’s critical for your cause to be mobile friendly. 
Make it easy for supporters and stakeholders to find, interact and give to you via 
smartphones. 
 
Rich content is ramping up. 
Digital photos, video and audio are becoming easier to create, refine and share. To 
compete for attention in crowded inboxes or social streams, stand out with original 
content that embodies your message. 
 
Takeaway: Incorporate multimedia formats in your online outreach to  
illustrate your impact, attract new donors and retain existing supporters. 
 
Sharing & connecting diversify. 
Social media platforms are still on the rise with sites like Pinterest, Instagram and 
Tumblr showing significant growth.  
 
Takeaway: Leverage social media to provide supporters another way to forge relation-
ships with your cause and empower them to share your message with their networks.  
 
We live in an age of unprecedented “findability”. 
With such easy access to massive amounts of information online, it’s nearly impossible 
not to have full transparency—whether that’s coming from your organization or those 
talking about you. 
 
Takeaway: Understand what is being said about your cause online. What do readers 
find when they search for you? It’s critical to take the lead in being open to build trust 
and loyalty. 
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Five Ways to Work with Your Frequent Volunteers 

Should Millenials Be On Your Nonprofit Board? 

“Abrupt Resignation of CEO” not an Organization’s Dream Headline 

In the News… 
Click on the article titles below to read industry news from around the web. 

Movin’ on Up... 
Click on the job title for more information about these available positions within the nonprofit industry 

Grant Officer    Quest, Inc.     Orlando, FL 
Marketing Coordinator/Graphic Designer UCP of Central Florida   Orlando, FL 
Development Coordinator   Best Buddies    Orlando, FL 
Early Care & Education Trainer  Nemours    Orlando, FL 

UPCOMING EVENT… 
 

Title: Marketing & Public Relations 101  
Date: Tuesday, June 18, 2013 
Time: 11:30 a.m. to 1:00 p.m. 
Location:  Rollins College, Bush Executive Center, Room 223 (Second Floor) 
     1000 Holt Ave. 
     Winter Park, FL 32789 
 

Event Details: 
Learn about the basics of marketing and public relations including topics such as: brand management, messaging 
strategy, and media relations. Presenters include Ashley Blasewitz, Senior Account Executive at Costa  
Communications Group, who specializes in media relations, writing press materials, and developing community 
relations campaigns. *Note: This is a brown bag event so please bring your own lunch. 
 

Register for Event: http://marketingandpr101.eventbrite.com/ 

New! Volunteer Opportunities 
 

Upcoming Volunteer events: 
Organization: Boys & Girls Clubs of Central Florida  
Event: Education Day: E=MC2 (Education through Meaningful Competition) 
Details: Thursday, June 27th from 8:30 a.m. to 3:30 p.m. at the Salvation Army, 416 W. Colonial Dr. Orlando, 32804 
Volunteers will assist with set up, lunch, facilitating the educational games, and clean up. 
Contact: Register through Volunteer Spot at http://vols.pt/XH7PM6 , or contact Lasheena Williams, Assistant Director 
of Middle School Programs, at 407.841.6855 or lwilliams@bgccf.org  
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